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ÁDeliver Education / Learning
ÁFoster Communications / Collaboration
ÁConduct Assessments / Evaluations
ÁProvide Access to Knowledge / Performance 

Support 
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1. When Learning for the First Time
2. When Wanting to Learn More
3. When Trying to Remember
4. When Things Change
5. When Something Goes Wrong 

Conrad Gottfredson 
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ÁMore than 100 million handsets with touch 
screens to ship in 2008, claims ABI Research
ÁGlobal mobile phone use to hit record 3.25 

billion (Reuters, July 27, 2007)
ÁOver eighty percent of Americans over the 

age of five own a cell phone, most with digital 
cameras built in. (Russell McGuire)
Á2Q07 US Wireless Subscriber Penetration = 

80.4% Merrill Lynch, Global Wireless 
Matrix, 2Q07 Summary, October 4, 2007
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SUPPLY SIDE

Á Growing use and 
acceptance of mobile 
devices

Á Increasing bandwidth and 
browser software

Á Reduction in data access 
costs

DEMAND SIDE

Á More mobile workforce 
requiring better access to 
learning when away from 
the office

Á Volatile information that 
requires constant updating 
and delivery to staff

Á Pressure to maximize 
productivity and downtime

Source: Ufi/learndirect and Kineo 2007
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É Traditional meetings and conferences declining by -14.6% (5-year CAGR)

É Web-based CME growing by 11.1% (5-year CAGR)

É Mobile-based CME growing by 39.7% (5-year CAGR)
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ÁE-Learning Lite
ÁPerformance Support

ÁOn the job support

ÁAccess to information, 
education and reference

ÁPodcasts

ÁUpdates and alerts

ÁForms and checklists

ÁCollaboration

ÁCoaching

ÁMentoring

ÁAssessment

ÁQuizzes

ÁTests

ÁSurveys and polls

ÁCertification

Á Innovation

ÁGames and simulations

ÁLocation-based

ÁPoint and shoot learning

ÁUser generated content
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Á Interactive cell phone 
application

ÁPandemic flu preparedness 
info

ÁFree to download 

ÁCingular

ÁSprint

ÁT-Mobile

Áwww.publichealthgames.com 
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Á$2.99 a month
ÁFirst-aid tips
ÁWatch health videos
ÁFind the closest 

emergency room

ÁmyfoodPhone
ÁBones In Motion
ÁSkynetMD
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ÁFor medical professionals
ÁPeer-reviewed, referenced 

answer authored by faculty 
from Harvard Medical 
School and other 
distinguished institutions

ÁQuiz-Free CME (TM) 

ÁEarn Category I Continuing 
Medical Education credit for 
reading the Question of the 
Day



"Green Book" 
reference material

ÁBiological Agents
ÁCodes of Conduct
ÁDecontamination
ÁDeployment 

Checklist
ÁMOPP Levels

ÁNBC Triage Categories 
ÁArthropod Protection
ÁSINCGAR Programming
ÁWeather Injuries (Heat 

and Cold Stress)
ÁProcessing Enemy's 

Prisoner of War
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Over a 7 week period, GoLearn was wirelessly òpushedó globally to over 2100 Investment Banker & select support 

BlackBerry devices.  VPs and higher leveraged GoLearn the most.

61% of enabled employees (2100 total) launched GoLearn at least 

once

V 317 people completed a total of 704 courses

V 14% of IBK completed the available training via GoLearn

V 980 used GoLearn yet did not complete a course

170 Survey Responses indicating:

V 99% felt the format and presentation support the learning

V 100% would complete more training in this format

V Over 75% praised òconvenience,ó òtime management,ó and 

òtraining with no distractionsó benefits 

Commuting

24%

Office/Other

18%

At Home

26%

Business Travel

32%

Data as of June 21, 2007
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ÁContinually updated 
ÁSearch software
ÁHandy indexes
ÁCross-links
ÁRelated content

Á-ÅÄÉÃÉÎÅ #ÅÎÔÒÁÌΊ

Á.ÕÒÓÉÎÇ #ÅÎÔÒÁÌΊ

Á%ÍÅÒÇÅÎÃÙ #ÅÎÔÒÁÌΊ

Á!ÎÅÓÔÈÅÓÉÁ #ÅÎÔÒÁÌΊ

ÁDavis's Drug Guide
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Á250,000 downloads 
per day
ÁUp to 15 minutes
ÁPodcasts free
ÁSubscription 

charges for services

ÁTranscripts

ÁFlash-based teaching 
materials
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Chinese Vocabulary Lesson

Spanish 
Dialog

ÁArabic
ÁChinese
ÁRussian
ÁSpanish
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Arabic
Assessment


