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Technologies to Watch

Timeto-Adoption | Technology

UsekrCreated Content
One Year or Less
Social Networking

Mobile Phones
Two to Three Year
Virtual Worlds

New Scholarshipnd Emerging Forms of

Four to Five Years Publication

Massively Multiplayer Educational Gamin



The Horizon Reporg 2007 Edition

Executive Summary

oMobile phonesare fast becominghe gateway to
our digital lives Feedingur need for instant access,
mobile phonesre our constant companions and
offer aconnection to friends, informatiofavorite
websites music, movies, and morerom
applicationdor personalsafety, to schedulingo
GIS, photos, and video, the capabilioésnobile
phones are increasingapidly, andthe timeis
approaching when these little devioesl| beas

much a part of education askaokbagb €




The Horizon Reporg 2007 Edition

Executive Summary

oHigher education is facing a growiegpectation

to deliver services, content and metmamobileand
personal devices. Thlexpectation ofhnytime,
anywhere access has not diminishédéeare
beginning to see examplesfiversity serviceand
content delivered tonobile phonesand this trend
will Increase astudents pupressure on campuses
to offer meaningful contentia mobile devices.




The Horizon Reporg 2007 Edition

Executive Summary

G a 2 opRdhes, to nameust oneexample, are
very different tools tstudents tharto faculty;
rather than being mere tool®r voice
communication, these devices store music
movies and photos, keep studentstwuch with
their friends by text and voice, apdovide
accesgo the wider world of the Internet any
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Define Mobile
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Word Associations ~

Learning...
A curiosity A active
A openness A social
A seeking understanding A interactive
A longterm A necessary
A making connections A human
A fun A playful
A ongoing A immersion
A in unlikely places A anywhere
A at unlikely times A any time
A surprise ~ AHAS! A delight

Langan /IDD / FVTC



A Description (not a Definition) ~
Learning is...

A an active verb.

A the act of openly seeking to understand...of
becoming able to do...and of sharing with others
to expand our perspectives...

A the act of making connections between what we
1y26 YR 6KIFI0 ¢S R2yQl

A an action that requires our full attention and
Involvement.

A an act of seeking new knowledge and skill that
often engages us when we least expect it to, and
In so doing, delights us.
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Mobile Learning Is:

A Sometimesalledm-learning-

I learning accomplished with the use of small,
portable computing devices.

A Computingdevices may include:
I smartphones
| personal digital assistants (PDAS)
I similar handheld devices.
| tablet and laptop computers (debatable)

A Wirelesswo-way internet connection is
assumed as an integral component.

http://lwww3.telus.net/~kdeanna/mlearning/



Wikipedia Definition
M-learning is the term given to the delivery
of training by means of mobile devices such
as Mobile Phones, PDAs and digital audio
players, as well as digital cameras and voice
recorders, pen scanners etc-lgarners are

seeking lessons in small, manageable formats
that they can undertake when it suits them.

http://en.wikipedia.org/wiki/Mobile_learning
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Hve Moments of Learning Needs

. When Learning for the First Time
nen Wanting to Learn More

nen Trying to Remember

nen Things Change
nen Something Goes Wrong
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Potential Discussion Topics

B Industry status and
directions

= Examples
B Tools

B Hardware
Bl Future

B Management
considerations

Bl Opportunities
P Resources




Mobile Devices
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Market Stats

A 236mInwireless subscribers A 35% of US mobile phone
In the US in 2006 owners use text messaging

A 25% of mobile phones shipped A 50% of kids 143 have cell
In 2011 to cost less than $20 phones

A 25% of young Americans do A 500min cell phone accounts in

not have a landline China
A 252min cell phones sold in Q1 A 51% of mobile users interested
2007 In mobile TV

A 27% of all new US cell phone A 50-70% of teens 12 to 14 have
subscribers went with Cingular  a cell phone

In 2006, 27%with Verizon A North America reached 93.2%
A 3 bln mobile subscriptions by wireless penetration in 2006

July 2007 A US premium SMS revenues
reached $273nInin Q1 2007



Mobile Phone Households in Select Countries

Worldwide, November & December 2005 (% of
respondents)
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Canada &1%

Note: *urban sample
sSowrce. ipsos insight, April 2004

ar2148 vt eMarketer com



54 percent of people in Japan accessed the

Internet via their mobile phone in 2005

|

In 2005 in Japan:

* 85m Internet users

* 66m accessed via PC
(17m used PC only)

* 69m accessed via mobile

(21m used mobile only)
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Mobile Learning Workshop

Bangladesh
Cambodia
Indonesia

Lao People's
Democratic
Republic

Micronesia
Mongolia
Nepal
Pakistan
India
Philippines
Sri Lanka
Thailand




E-Books



